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Wave of Success

" Nigel Benton explores the latest development in surf simulators

with over 85% of its population living near the coast;
surfing and surf culture are important to Australians.

According to Sweeney Sports, Australia has 2.5 million
recreational surfers while Surfing Australia reports that around
400,000 attend surf schools each year.

Today, as growing numbers of surfers make access to the
perfect wave increasingly difficult, when the surf turns flat,
surfers no longer need to travel the globe in search of the
uncrowded surf of Endless Summer. A new generation of surf
simulators are creating accessible and reliable surf experiences
away from the ocean. These simulators can be seen in theme
parks, waterparks, in aquatic centres, on cruise ships, shopping
malls, hotels, as stand-alone attractions, in ‘extreme’ leisure
zones and even in private homes.

Wave Loch is the leader in the industry with over 120 surf
simulators installed in 28 countries. It offers a wide range of
successful products, from smaller units to full barrel waves.

The FlowRider®, Wave Loch’s original venture, creates
a ‘sheet’ wave on a surface that simulates the shape of a
real ocean wave. Riders on the wave use slightly modified
bodyboards, with rounded edges to enhance manoeuvrability,
or stand up flowboards, which resemble a modified wake or
snowboard. Some flowboards come with footstraps, while
some riders prefer to ride unstrapped.

There are currently more than 100 FlowRider® installations
around the globe, including seven units on Royal Caribbean
cruise ships. In all installations Wave Loch continually develop
their technology and their focus on safety where they have
recently received international accreditation for safety from
Leisure Technical Consultants — a UK-based certification
body.

Wave Loch’s research has seen the development of the
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FlowBarrel, designed to be a perfect tubing wave, with three
different specifications available for different budgets and
different capacities: FlowBarrel Five, FlowBarrel Ten and
FlowBarrel Ten Double.

Recent additions to the FlowRider® range are the FlowCurl,
a blend between the FlowRider® Double and a FlowBarrel, that
offers a curling wave; and WaveOz® — a FlowRider® in the
round. Wave Loch has also introduced FlowRider® mobile, a
transportable attraction.

The FlowRider® has the enthusiastic endorsement of
elite surfing, skateboarding, skimboarding, snowboarding
and wakeboarding athletes, with the sport of competitive
flowriding, reaching international levels. Wave Loch host
national, international and world FLOW (FlowRiding League
of the World) competitions each year while flowriding athletes
and events have also attracted sponsorships from major surf
lifestyle companies such as Billabong and Quicksilver.

Wave Loch’s most successful concept is the expansion of
the Wave House and Flow House concept — a retail, F&B (food
and beverage) and entertainment complex with its simulated
sheet waves as the central attraction.

Creating a Californian or tropical style beach theme, the first
Wave House opened in Durban, South Africa in 2001. Since
then three other Wave Houses have followed: in San Diego,
USA,; Santiago, Chile; and Sentosa, Singapore.

Wave Loch have also opened Flow Houses in Bedford,
UK; New Jersey, USA while another is under construction in
Bangkok and others are in development.

Remarkably, while the world has turned on to the FlowRider®,
Australia and New Zealand have been slow to accept and
adopt the technology, with just three installations in the
region, at WhiteWater World and Wet ‘n’ Wild Water World on
Queensland’s Gold Coast and at the Goldfields Oasis aquatic



““FlowRider@IHEHEs

centre in the City of Kalgoorlie-Boulder in Western Australia.

However, with Adelaide-based aquatic leisure company
OzFlow™ recently appointed as agents and sales representative
for Australia and New Zealand, that situation is set to change.

As OzFlow Managing Director, Rob Moyse explains “l believe
~ that the Australian and New Zealand market has huge potential
for Wave Loch products which, to date, has yet to be tapped.

“After looking at the other manufacturers’ products in the
industry there was virtually no decision to be made! Wave Loch
has by far the largest range of exciting products in the industry
and offers a complete package.”

Services offered range from advice on business planning and
venue design, to financial feasibility studies, attractive return
on investment opportunities and training.

Moyse adds that “our research has shown that there is a
convention, or culture, in Australia that dictates aquatic centres
should comprise of lap-pools, program pools along with a
toddler pool and/or various items of water play equipment. In
addition, there has been a belief that the FlowRider® is only
suited to theme parks.

“We aim to change this mind-set and create an awareness
of how important and beneficial a FlowRider® is, and can be,
to aquatic centres.”

With industry-leading facility, the Melbourne Sports and
Aquatic Centre (MSAC) setto open Australia’s next FlowRider®,
later this year, other public aquatic centres may well follow
suit.

Moyse points out that “traditional municipal swimming pools

A Wave Loch Wave House on Singapore's Sentosa Island.
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are generally money-losing operations. However, an enhanced
aquatic facility can subsidise the cost of a traditional competition
pool, as well as provide additional aquatic recreational services
to the wider community.

“The FlowRider® has the proven ability to re-energise or
revitalise aquatic centres and its small footprint, coupled with a
large ride surface area, make it the popular choice of a variety
of locations.

“Basic income is derived from ticket sales, but additional
income streams are generated from F&B sales, retail sales,
birthday parties, cross-promotions, sponsorships, clinics,
rehabilitation, school and corporate groups, competitions and
video-capture.”

In addition, Wave Loch have also developed Wave Ware, a
computerised package to simplify rider registration, bookings,
data recording and management of operations.

OzFlow Operations Manager Matt Mabarrack also highlights
the potential of the FlowRider® as a piece of sporting equipment,
stating that “I've witnessed the ability of the FlowRider® to
generate professional athletes, global exposure and additional
revenue sources through the hybrid board sport of flowriding.
It is almost impossible for any traditional aquatic attraction to
spawn a culture but the FlowRider® has been able to achieve
this!”

Mabarrack points out that “at Ozflow we are working to
develop an Australian Federation of Flowboarders so that
our athletes may eventually participate in the annual FLOW
competitions.”

Mabarrack believes that waterslide riders can develop ‘thrill
fatigue’, but “in comparison the FlowRider® is skill-based and
riders return again and again to hone their skills, to push the
boundaries, and emulate their idols. Flowriding can never be
perfected.”

Moyse also emphasises that the FlowRider® “appeals not
only to the traditionally ‘hard to please’ 13-21 demographic, but
is also popular with all age groups.

“It has been said that ‘if you can get the teen, you can get the
entire family’ and Wave Loch back this up with their experience
being that for every rider, up to another three friends or family
attend to witness the spectacle.”

Beyond the MSAC installation, OzFlow are currently
negotiating FlowRider® installations at several venues around
Australia, including the provision of FlowRider® as part of a
push to build a $250 million entertainment hub in the northern
Adelaide suburb of Salisbury South and a Flow House
development in the beachside suburb Glenelg.

And while Wave Loch are now positioned to finally impact on
the Australian and New Zealand markets, recent months have
seen other remarkable innovations and developments in surf
simulation.










