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pa Tropiclandia is located in Vaasa, in the
western part of Finland. The park is about
one kilometer (.62 miles) from the city’s
central area. Tropiclandia is the sister
facility to Wasalandia, a large amuse-
ment park. In addition, Top Camping
Vaasa is located in the same area. These
two parks, along with the adjacent Top Camping Vaasa
facility, attract more than 250,000 visitors per year and
stand as one of the main tourism destinations in
western Finland.

Tropiclandia, Wasalandia and Top Camping Vaasa
are owned by Aspro Ocio Group. Aspro Ocio is Europe’s
leading leisure park operator with 40 parks and centers
under its corporate umbrella. Aspro’s other facilities in
Finland include: Serena, a waterpark in Espoo;
Visulahti, a waterpark and theme park in Mikkeli;
Puuhamaa, a waterpark and theme park in Tervakoski.

Recently, all of Aspro’s parks in Finland launched a
new and exiting theme—“Hauskaa Ympari Suomen”—
which means “fun all over Finland.” The message is
very clear to potential guests: wherever you go in
Finland, we are near you. This inclusive theme allows

five medium-sized parks to do collabo-
rative marketing mes-

sages that have

a further

reach and greater impact.

Based on this collective theme, in the summer of
2010, all 5 parks established a new web page called
“riemua.fi.” This new web page allows each park to
post interesting news, promotions and prizes for regis-
tered users. In addition, the new site area includes web-
shops where guests can purchase popular items such as
toys based on popular park mascots like Puuhabears,
Dinos, Walmas & Walles.

A BRIEF HISTORY

In 1986, the city of Vaasa established a tourism com-
pany called Vaasa Tourism and at the same time Vaasa
Camping was opened. In 1988, Wasalandia opened its
doors. Then, four years later, in 1992, Spa Tropiclandia
opened; the waterpark area was added in the spring of
2005. Two years later Aspro Ocio bought the whole
Puuharyhmda group including the three parks in Vaasa.

TROPICLANDIA TODAY

The spa is open throughout the year and the water-
park is open during much of the summer months. The
indoor spa area offers two waterslides, three different
kinds of jacuzzis, three exotic saunas and a wave pool—
all at a comfortable temperature of more than 30 C°.

The outdoor waterpark has five waterslides, two
activity pools for children, a jacuzzi and large space for
sun bathing and relaxing. The park’s attrac-
tions include: “Space Boat,” where

guests sit and spin in an
innertube down the
slide through a
big










